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our tribe changes the game by
NOT ACCEPTING ordinary. They are customer 
evangelists and marketing natives, operating in
a data driven, digitally enhanced age. THEY LIVE
AT THE FRONT OF TRENDS and new technologies, 
bringing insight, understanding and immersive 
experiences to their customers. They recognise 
that to be truly successful, they must put the 
customer at the heart of their company  
strategy. Our tribe build outstanding brands  
and businesses.
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On 7th November, to a capacity filled audience at the annual National Analytics Conference 
in the Mansion House, the Managing Director of Alternatives, Bernie Keogh, shared the 
highlights of the Alternatives & The Analytics Institute Survey.

The survey was carried out in September to November 2018 amongst data science and 
analytics professionals. 

70% of respondents are male, working in a mix of Irish and international companies, across 20+ 
sectors. They are more likely to be employed in larger organisations, with 61% of respondents 
working in companies of 500+ employees. 

Bernie Keogh  
Managing Director,  
Alternatives Group 

Lorcan Malone 
Chief Executive,  
The Analytics Institute 

analytics salary & sentiment  
survey findings 2018
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Please note that all content of this survey is the copyright and 
intellectual property of Alternatives and should not be used  
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Demand is very high for data and analytics 
professionals, in particular for those with 5-10 years’ 
experience, and salaries reflect this. 

The average salary for someone at an early career 
stage is €37,500 and increases up to €127,000 for a 
head of or director. 

That said the average can mask big salary 
differentials and there are many directors 
commanding in excess of €200,000.

salaries and key benefits
A

salaries

A majority of roles can be classified into 4 key areas: Data analytics / Data science/ Data & Insights/ 
Business Intelligence. Salaries can vary significantly for each role and often the title and remit vary 
from company to company. Typically, larger companies also offer higher remuneration levels. 

• Data analytics: Data Analytics Practitioner €40-60k; Data analytics manager: Average €79k
• Data science: Data Scientist: €40k-75k; Senior data scientist: €55k-90k, average €76k 
• Data Insights: Data Insights practitioner: €40-75K; Data insights manager: €55k-90k 
• Business Intelligence: Intelligence practitioner: €40-55k; Intelligence Manager: Average €90k 

Most frequent roles/salaries

Demand is high for experienced professionals and 75% of respondents salaries 
increased in the last year. 51% got an increase of up to 5%, 14% 6-10% and 10% got an 
increase of 11% or more. 

Anecdotally, we see that greater salary increases are achieved when people change 
role and company and increases of 10-20% plus are not unusual for those highest in 
demand. Companies however are keen to retain their data and analytics talent and 
counter-offers with significant uplifts in salary are also increasingly frequent. 

Salary increases reflect a competitive 
marketplace for data & analytics talent 

Director/ Head of

€127,017
Manager

€80,351
Practitioner

€49,095
Support

€37,500
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salaries and key benefits

In addition to strong salaries a number 
of benefits are offered. The most 
frequent is contributory pensions for 
68% of respondents. This compares 
favourably with Alternatives other 
survey undertaken for the broader 
marketing/digital/data community 
which shows only 56% getting 
contributory pensions. Flexible hours 
come in second place, with bonuses 
in third. 

42% of respondents get 20-24 days a year 
annual leave. 43% get 25-29 days, higher 
than industry averages. 

Key benefits

Annual leave 

% of respondents receiving benefit

Contributory Pension

Flexible Hours

Bonus

Healthcare

Mobile Phone

Share Options

Non Contri Pensions

Car Allowance

N/A

Car

68%

56%

54%

40%

40%

22%

12%

10%

8%

1%

43% 42%
20-24 days a year 25-29 days a year
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key motivators beyond salary, 
engagement and future plans

B

As we frequently see, people decide to stay with a 
company or leave it based on many other factors than 
just salary and benefits. 

The biggest driver for data specialists is exciting work 
with respondents citing great projects as the no. 1 
motivator beyond salary, testament to the passion that 
data specialists have for their profession. Flexible hours 
are a key motivator for almost half of respondents, in an 
industry that is male dominated, debunking the myth 
that it is only females that seek or prioritise flexible hours, 
as well as meaningful roles where they can add value. A 
nice office environment is rated a top motivator by only 
15% of respondents. 

Engagement levels are relatively good vs. industry. 67% rate their level of 
personal engagement as 7 or more out of 10 and 87% 6 or more out of 10.

9% of respondents only rate their level of engagement as 4 out of 10 or less 
(hence disengagement) and this compares favourably to Alternatives broader 
marketing/digital/data survey undertaken, where the equivalent was 22%. 

Motivators beyond salary

Engagement 

Great Projects 53%

Flexible hours 47%

Meaningful role 43%

Great colleagues 37%

Career progression opportunities 35%

2

1%

9% 4 or less

SENTIMENT RATING

67% 7 or more

4% 4%

20%

26%

12%

6%

63 74 85 9 10

23%

4%
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key motivators beyond salary, 
engagement and future plans

3+ Years2 - 3 Years1 - 2 Years6 Mths - 1 Year0 - 6 Mths

40%

13%

20%

18%

9%

Despite this sense of personal engagement and security, the length of time 
people plan to stay in their current company is quite low.

• 9% plan to stay 6 months or less
• 18% 6 months to one year ( so 27% one year or less)
• 47% plan to stay two years or less

As much as anything this is likely to be driven by a rapidly evolving and competitive 
marketplace offering many opportunities for new roles, projects and career 
opportunities. Given the challenges of recruiting data specialists in the 5-10 year 
career range, staff retention is the number one priority for many companies.

Security in role

How long you expect to remain in current company

82% of all respondents feel secure or very secure in their roles and only 4% feel 
insecure.

70% would recommend employer to a friend (vs 58% in Alternatives other 
survey). 59% of respondents see their future career within the data science and 
analytics specialism, 12% in general management.

All of this is very positive.
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insight into the data /  
analytics function & role 

C

One third of respondents only considered that data played a fully strategic role in the 
business. One third felt it played a support role and one third felt it was someplace in-
between. 

Typically the more involved in delivering the broader business remit and the more integrated 
and involved with other key stakeholders, the more likely the data/ analytics function is to be 
considered strategic. 

Currently data has a lead or shared role in business intelligence (83%) and in customer insights 
(78%) and 50% in digital innovation and strategy. However, there are many opportunities for 
increased input into critical areas such as retention, pricing and risk management amongst 
others, which would enhance the strategic perception and delivery of the function.  

It is important to assess where most opportunity for impact can be 
had and to work with the team and organisation to deliver same.

The data function is developing and constantly evolving. 47% are in teams of 10 or less, 72% of 
respondents are in teams of 20 or less, but 19% are in large data teams of 40+.

Where data specialists sit- whether it’s in a specific data function or indeed across the 
organisation differs- depending on the role and remit of data in the business.  40% said it sat 
in a specialist data function, 11% in tech, 10% in marketing and 28% in a variety of functions.  
However, like digital a decade ago, this is likely to continue to evolve as it becomes more 
integrated into the overall business. 

Driving a more strategic role

Business Area Data  
Analytics 
Lead role 

Shared 
role 

Remit 
Elsewhere

N/A

Business Intelligence 52% 31% 12% 5%

Customer Insights 46% 32% 13% 9%

Digital Innovation / Strategy 22% 28% 41% 9%

Base/Segment Management 18% 26% 33% 23%

Customer experience 14% 36% 33% 16%

Proposition/Product development 14% 31% 39% 16%

Risk/Portfolio Management 13% 24% 41% 22%

Pricing 11% 25% 44% 20%

Customer Loyalty/Retention 11% 34% 36% 19%
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key skills for success in the role
D 10

1.  Statistical modelling (Predictive analytics)
2.  Data Visualisation/BI Reporting 
3.  Machine Learning/AI 
4. Prescriptive analytics (Qual & Quant)
5. Data Warehouse engineering

Both technical and other skills are needed in this critical role. 

However, in addition to technical skillsets, it is critical to understand the strategic context 
being operated in, to provide value adding analytics and to bring the data/insights into 
the organisation effectively, so they are acted upon. Influencing and managing both the 
data/analytics team and the organisation’s key stakeholders is also critical. 

This is recognised and respondents identified the following skill sets for success:  

Top 5 technical skills required 

1. Influencing/Stakeholder Management 
2. Communication/Presentation
3. Strategic thinking 
4. Data Visualisation/BI Reporting
5. Team Management/EQ

Top 5 “non data/analytics” skills

Statistical modelling (Predictive analytics)

Data Visualisation/BI Reporting

Machine Learning/AI

Prescriptive analytics (Qual & Quant)

Data Warehouse Engineering

project Management

Programatics

High Performance Companuting

Advanced Software Engineering

54%

51%

42%

36%

30%

25%

22%

17%

14%
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in summary

In summary, this survey reflects the very positive 
environment for those working and with skills in the 
data science and analytics space.  The outlook is 
likely to remain positive and will offer much for those 
with the technical and people skills to optimise the 
opportunities presented. 

This survey was carried out September to November 
2018. It was compiled by Alternatives in conjunction 
with the Analytics Institute.
 
Alternatives – Ireland’s leading talent house 
specialising in data, digital and marketing talent 
solutions.

hello@alternatives.ie  
+353 1 661 8889  
 
www.alternatives.ie

The Analytics Institute-  the professional membership 
body for the Data Science and Analytics Industry

info@analyticsinstitute.org 
+353 1 513 6076 
 
www.analyticsinstitute.org
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